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We all love our 

local bookstores. 

We visit them on 

rainy Saturday 

afternoons. We 

sit in beat up 

furniture, read-

ing the newest 

releases, and we 

sigh, because it’s 

so nice to be at 

home amidst rows and rows of paper and binding. The sad 

thing is, many local bookstores are failing in this economy. 

With the monsters of online shopping, people don’t leave 

their homes to buy books. Instead, people type in credit card 

numbers, and books arrive on front stoops a week later. It’s 

hurting the little guys, and that’s why Publishers Weekly has 

chosen 2009 as the first year for celebrating National Book-

store Day, Saturday, November 7. From their September 14 

release: “PW is committed to promoting National Bookstore 

Day to attract both local and national media coverage well in 

advance of November 7, with the goal of driving new (and 

loyal) customers into bookstores. We recognize that most 

stores already do wonderful promotions on their own 

throughout the year, but we want to enhance those efforts by 

banding together and thereby building visibility nationwide 

on a single day. If just 10% of independent bookstores partici-

pate in National Bookstore Day, there will be over 200 cele-

brations across the country.”  

 

So what can you do, as author, illus-

trator, bookstore owner, teacher, or 

book-loving citizen? On Saturday, 

November 7, go shopping. Go to 

your local bookstore and buy a 

book. You don’t have to break the 

bank. Just one paperback will do. 

Support your local bookstore on this 

exciting day, and together, we can 

keep these shops open and thriving.  

More from PW: “While we'll handle 

the industry promotion and cover-

age, we're looking to you to join us 

with the kind of event or promotion 

for November 7 that you feel is most appropriate. If you do 

plan to participate, please e-mail us at 

From Publishers Weekly:  

It’s National Bookstore Day! Saturday, November 7 

We like holidays, so we like that Publishers Weekly has created 

a new one, just for bookstores. On top of that, we’ve been 

traversing the long, confusing road of social media, and 

publicist Sara Dobie is going to tell you all about it. Author 

Suzanne Slade has mastered the art of the virtual author visit, 

and teachers and booksellers should hear her advice. Finally, 

can you believe Sylvan Dell Publishing has been around for five 

years? Time has flown, but we are still having fun. Read on for 

all the exciting updates and tips from your favorite educational 

picture book publisher! 

 

“I salute the  

Boulder Bookstore!Boulder Bookstore!Boulder Bookstore!Boulder Bookstore! 

This independent 

bookstore, hosting local 

and national authors 

for book readings & 

presentations, has been 

at the heart of our 

community since 

1974. It is located in 

Boulder, Colorado.”  

– SD’s Phyllis Perry  



(Cont. from Pg. 1) 

PWEvents@reedbusiness.com so we can add your book-

store's name and URL (please provide us with the link) to our 

Web site. Together we can make a difference!” 

 

Here are some stories from your Syl-

van Dell authors, in honor of National 

Bookstore Day 2009: “It was a Satur-

day afternoon in mid August at the 

Barnes & Nobles Bookstore Barnes & Nobles Bookstore Barnes & Nobles Bookstore Barnes & Nobles Bookstore just out-

side Philadelphia. My twelve-year-old son, John, reluctantly 

accompanied me.  However, his attitude changed when he 

discovered that two Philadelphia Eagle cheerleaders were 

also at the store for a signing.  John volunteered to have his 

picture taken displaying my book with the two cheerleaders 

draped by his side.  That picture now hangs inside his school 

locker, and whenever I go to a signing he always asks if the 

Eagle cheerleaders are going to be there.”  

- John McGranaghan, Saturn for my Birthday 

 

“Kazoo Books Kazoo Books Kazoo Books Kazoo Books in Kalamazoo (http://www.kazoobooks.com/) 

 is a very friendly independent bookstore that sponsors many 

events for book lovers.  I was on a panel about publishing 

children's books and had a great time.” - Janet Ruth Heller, 

How the Moon Regained Her Shape 

 

“One of my favorite bookstores to hold a  

signing is Fact and FictionFact and FictionFact and FictionFact and Fiction, in downtown Mis-

soula (http://www.factandfictionbooks.com/). 

The owner really cares about Montana au-

thors. She treats all her authors as royalty, 

even if we just have a couple cute children's 

books out and not national best sellers. Due to 

this care for her store, she also has a client fol-

lowing that is unsurpassed. Her customers call 

her by first name and feel secure that they can always rely on 

her to know how to help them. Great store! Great People!”  

- Donna Love, Henry the Impatient Heron 
 
“Hooray for Tricia Tierney - Westport, CT Barnes & No-Westport, CT Barnes & No-Westport, CT Barnes & No-Westport, CT Barnes & No-

bleblebleble!   Trish always makes book events a success!  Can't wait 

to see her 10/13 for Educator Appreciation Week!”  

- Barb Mariconda, Sort It Out! 
 
“This past July the owners of Brilliant Sky Toys Brilliant Sky Toys Brilliant Sky Toys Brilliant Sky Toys 

& Books& Books& Books& Books (www.brilliantskytoys.com/deerpark/

main/welcome) in Deerpark, IL, David and 

Patti Parcheta, welcomed me into their  

beautiful new store.  Signing my new picture 

book in their gorgeous eco-friendly shop was 

a real treat.  The staff was friendly, and the 

event was perfect with their huge stuffed  

animals, educational toys, and lots of curious children!”  

– Suzanne Slade, What’s New at the Zoo? 

 

“I want to thank Norm & Eve Bruce of Martha Merrell's Books Martha Merrell's Books Martha Merrell's Books Martha Merrell's Books 

& Cafe& Cafe& Cafe& Cafe in Waukesha, WI (http://www.marthambooks.com/), 

for hosting a huge Summer Reading Cele-

bration featuring 15 Wisconsin children's 

authors and illustrators in Summer 2008, 

and for also hosting Wisconsin authors and 

illustrators in their bookstore during last 

year's city-wide Christmas celebration.”  

- Janet Halfmann, Little Skink’s Tail 

 

“Hats off to Erica Ashcroft, Barnes & Noble BooksellersBarnes & Noble BooksellersBarnes & Noble BooksellersBarnes & Noble Booksellers, Phoe-, Phoe-, Phoe-, Phoe-

nix, AZ.nix, AZ.nix, AZ.nix, AZ. Erica arranges creative, fun programs for children, 

and they flock to participate.  I've loved the ones in which 

I've participated.  For example, she 

held a full-stage puppet show of my 

book. She also hosted a school fund-

raiser with the principal and me read-

ing books to the children/parents who 

came.” - Terri Fields, Burro’s Tortillas 

 

“Twelve years ago, my son completed his Mother’s Day card 

to me with these words:  ‘My mom’s favorite store is Book 

Passage.  If my mom could live anywhere else, it would be at 

Book Passage.’  And, yep!  I’m still a Book Passage 

groupie.  Book Passage Book Passage Book Passage Book Passage (http://www.bookpassage.com) in 

Corte Madera, California, truly is the quintessential inde-

pendent bookstore!  Serving the Bay Area for more than 30 

years, Book Passage not only has an amazing selection of 

books (and friendly and knowledgeable booksellers), but also 

offers a plethora of events: writing and language classes, au-

thor book talks, and writing conferences. And founder and 

president Elaine Petrocelli and her husband/partner, Bill Pet-

rocelli, also support numerous community and nonprofit or-

ganizations with tie-ins to Book Passage events.”  - Jeanne 

Walker Harvey, Astro the Stellar Sea Lion 

 

“I had a book event after Thanksgiving 

at an independent toy store, On The On The On The On The 

ParkParkParkPark, in Kingwood, TX (http://

www.onthepark.com/). Santa Claus was 

there, too. Excitement filled the air, and 

I even had my picture taken on Santa’s 

lap, holding my book.” – Doris Fisher, My Half Day 
 

“One of my book signing experiences was 

at an independent bookstore in Virden, IL. 

The Sly Fox The Sly Fox The Sly Fox The Sly Fox is a charming venue with a focus 

on mysteries and children's books. The 

owner, George Rishel, is what I like to call 

local author friendly. He went out of his way 

to promote my signing. He sent press re-

leases to local papers, and he put my signing on a marquee 

outside of his store. That is the only time I've seen my name 

on a marquee! Mr. Rishel's efforts paid off with a steady flow 

of customers throughout the day. I'm grateful to Mr. Rishel 

and all of the independent booksellers out there who go out 

of their way to help us and our books become successful.”  

- Kim Hutmacher, Paws, Claws, Hands, and Feet 



Negotiating Social Media in the Negotiating Social Media in the Negotiating Social Media in the Negotiating Social Media in the     
Publishing WorldPublishing WorldPublishing WorldPublishing World    

By Sylvan Dell PR Coordinator Sara DobieBy Sylvan Dell PR Coordinator Sara DobieBy Sylvan Dell PR Coordinator Sara DobieBy Sylvan Dell PR Coordinator Sara Dobie    

 

Sylvan Dell Publishing decided to start a social media campaign 

August 18. I was put in charge. I can do this, I told myself. I have 

a personal blog, and I’ve kept college relationships alive via 

Facebook. Sure, I can do this. I think we underestimated the 

time and creative thought social media requires. I see that now, 

almost two months later. And now, I can tell you about it. 
 

1. Twitter (http://www.twitter.com/SylvanDell). Lee German 

had to talk me into Twitter, because he knew how much I liked 

making fun of it. I just didn’t get Twitter. What was the point? 

Little 140-character entries? Why? Well, we got a news story 

out of it within two weeks. The key is to post important stuff. 

Twitter is not for “Just had a turkey sandwich.” It’s for announc-

ing book reviews, media coverage, and events. It’s for asking 

industry advice and getting a conversation going. You gotta 

make buzz to get coverage, and we did, evidently, because after 

being ignored by our city paper for years, we got coverage after 

joining Twitter.  
 

2. Blog (http://sylvandellpublishing.wordpress.com). Like I said, I 

already had a personal blog when it was suggested we start an 

SD blog. So I had a pretty good idea of what I was doing.  The 

key isn’t necessarily content. Counter-intuitive, I know, but the 

key is TELLING PEOPLE about the content. For instance, if I post 

a new book review on the blog, I tell the reviewer. They can, in 

turn, post a link to the SD blog from their website as a form of 

blogosphere appreciation. Then, their blog followers become SD 

blog followers. Word-of-blog. Make sense? 
 

3. Facebook (search “Sylvan Dell Publishing.” You’ll find us). 

Again, I have a personal Facebook account, and that Facebook 

account has sustained friendships across hundreds of miles for 

years. Why not reach out to SD fans in the same way? For Face-

book, you need to be flashy. You need to have nice images. You 

need to have clever status updates. And you need to tell every-

one you know, because it would appear that everyone you know 

is on Facebook. Once you start getting “Friends,” tell your 

“Friends” to tell their “Friends” to add your page as a “Favorite.” 

Your fan base grows, and it’s FREE. 
 

In conclusion, one more fancy trick. There is a way to tie all this 

together. Want a flow chart? Sylvan Dell’s Twitter posts auto-

matically post to our blog; our blog entries automatically post to 

our Facebook wall. This ties it together and makes my job easier. 

Thank goodness. Because all this social media has a tendency to 

make me dizzy. Feel free to shoot me a line with questions: 

SaraDobie@SylvanDellPublishing.com. 

Virtual Author Visits (for CHEAP!)Virtual Author Visits (for CHEAP!)Virtual Author Visits (for CHEAP!)Virtual Author Visits (for CHEAP!)    
by Suzanne Sladeby Suzanne Sladeby Suzanne Sladeby Suzanne Slade 

Would you like to get students excited about reading and 

writing by bringing authors into your school, but your budget 

is tight?  Then you might consider something new—virtual 

author visits.  Many authors now offer school visits via 

Skype, which are free or reasonably priced.  And these visits 

are much easier than you might think (even for the techni-

cally challenged!).  All you need for a virtual visit is ten min-

utes to download free Skype software and a computer with a 

microphone and camera. (If not built into your computer, 

they cost about $40.)  Interested?  Here’s how to get started. 
 

First, go to Skype’s website and download their free soft-

ware (www.skype.com).  Once your software is installed, 

head over to the Skype an Author Network website 

(www.skypeanauthor.wetpaint.com) and check out their list 

of authors offering virtual visits.  Most of them offer a FREE 

10-15 minute “meet the author” session.  Longer visits are 

reasonable, often starting at around $100.  After you find an 

author that fits your needs, 

send him or her an email and 

discuss the details.  Then you 

can do a practice hookup 

before your visit to work out 

all the bugs.   
 

If you’re still having cold cy-

ber-feet, read what media 

specialist, Tonya Bontrager, 

from Parkside School in 

Goshen, IN, said about her 

first Skype author visit last 

month:  “It was easy to set 

up the Skype software.  After 

a few test runs, I felt confi-

dent using it,” Tonya shared.  

“The students were astounded they could see inside the au-

thor’s house where she worked.  While she read a book, 

they were uncharacteristically calm and quiet.  During the 

question and answer time, the students walked up to the 

camera and didn’t hesitate to ask questions.  The ability to 

make a personal connection with someone who writes 

books they enjoy reading was so empowering.  I’ve already 

had one student tell me they want to write books when they 

grow up!” So what are you waiting for?  Technology provides 

for a great new way to offer enriching author programs for 

students.  Why not check it out today! 
 

* * * 

Suzanne Slade is the author of over 70 books for children.  

Check out all her books at www.suzanneslade.com.  For a For a For a For a 

limited time, Ms. Slade is offering free Skype author visits (up limited time, Ms. Slade is offering free Skype author visits (up limited time, Ms. Slade is offering free Skype author visits (up limited time, Ms. Slade is offering free Skype author visits (up 

to three classrooms) for Book Beat subscribers.  to three classrooms) for Book Beat subscribers.  to three classrooms) for Book Beat subscribers.  to three classrooms) for Book Beat subscribers.  Email her 

during October for details and to schedule your visit at 

msslade@scbglobal.net (put “Book Beat Free Author Visit”  

in subject line). 



November 8: Sylvan Dell Publishing Celebrates FIVE November 8: Sylvan Dell Publishing Celebrates FIVE November 8: Sylvan Dell Publishing Celebrates FIVE November 8: Sylvan Dell Publishing Celebrates FIVE 
YEARS of “science and math through literature!”YEARS of “science and math through literature!”YEARS of “science and math through literature!”YEARS of “science and math through literature!”    

Even to us, FIVE YEARS is a shock. It’s hard to believe that in November of 2004, Sylvan Dell set foot into the 

publishing world, wet behind the ears and wide-eyed. Now, we know what we’re doing. We’re breaking our 

own records. We are continuing to grow and prosper, so to celebrate, we’ve decided to take a walk down  

memory lane, 2004-2009. Say hello to the Sylvan Dell you know and love, five years and going strong! 

November 2004November 2004November 2004November 2004    
Sylvan Dell was founded by Lee and Donna German with the Sylvan Dell was founded by Lee and Donna German with the Sylvan Dell was founded by Lee and Donna German with the Sylvan Dell was founded by Lee and Donna German with the     

mission of “science and math through literature.” As a family, the mission of “science and math through literature.” As a family, the mission of “science and math through literature.” As a family, the mission of “science and math through literature.” As a family, the 

Germans spent six months on the road, traveling to zoos, Germans spent six months on the road, traveling to zoos, Germans spent six months on the road, traveling to zoos, Germans spent six months on the road, traveling to zoos,     

aquariums, and national parks, developing a lifelong love of aquariums, and national parks, developing a lifelong love of aquariums, and national parks, developing a lifelong love of aquariums, and national parks, developing a lifelong love of 

learning along the way. Sylvan Dell Publishing was born upon learning along the way. Sylvan Dell Publishing was born upon learning along the way. Sylvan Dell Publishing was born upon learning along the way. Sylvan Dell Publishing was born upon 

their return, and Lee and Donna set out to create books that their return, and Lee and Donna set out to create books that their return, and Lee and Donna set out to create books that their return, and Lee and Donna set out to create books that 

were not only exciting to read but also part of a crosswere not only exciting to read but also part of a crosswere not only exciting to read but also part of a crosswere not only exciting to read but also part of a cross----curricular curricular curricular curricular 

learning adventure. learning adventure. learning adventure. learning adventure.     

2005200520052005 
♦ The release of the 

first SD book, Carolina’s 

Story, by Donna Rath-

mell German, photos by 

Barbara Bergwerf. 

♦ SD makes its way 

onto the national trade show scene! 

 

2006200620062006    
♦ The release of TEN titles. The release of TEN titles. The release of TEN titles. The release of TEN titles.     

♦ And here come the awards... And here come the awards... And here come the awards... And here come the awards... 

(Who knew that by 2008, we would (Who knew that by 2008, we would (Who knew that by 2008, we would (Who knew that by 2008, we would 

be named nominees, finalists, and be named nominees, finalists, and be named nominees, finalists, and be named nominees, finalists, and 

winners for over 70?)winners for over 70?)winners for over 70?)winners for over 70?)    

2007200720072007    
More AWARDS! 

And TEN new titles, including 

New York Times Bestselling 

author Mary Alice Monroe’s  

Turtle Summer! 

 

2008 
♦ Sylvan Dell goes digital with interactive Sylvan Dell goes digital with interactive Sylvan Dell goes digital with interactive Sylvan Dell goes digital with interactive 

eBooks for all 40 titles!eBooks for all 40 titles!eBooks for all 40 titles!eBooks for all 40 titles!    

♦ SD announces the eBook site license SD announces the eBook site license SD announces the eBook site license SD announces the eBook site license 

resource grant for schools nationwide. resource grant for schools nationwide. resource grant for schools nationwide. resource grant for schools nationwide. 

Within year one, we awarded over 2500 Within year one, we awarded over 2500 Within year one, we awarded over 2500 Within year one, we awarded over 2500 

schools with the grant (a $599 value). schools with the grant (a $599 value). schools with the grant (a $599 value). schools with the grant (a $599 value).     

♦ And the SD TEAM keeps on growing!And the SD TEAM keeps on growing!And the SD TEAM keeps on growing!And the SD TEAM keeps on growing!    

2009200920092009    
♦ SD releases our “next SD releases our “next SD releases our “next SD releases our “next 

generation” eBooks for all generation” eBooks for all generation” eBooks for all generation” eBooks for all 

45 titles, incorporating 45 titles, incorporating 45 titles, incorporating 45 titles, incorporating 

AutoAutoAutoAuto----Flip and AutoFlip and AutoFlip and AutoFlip and Auto----Read Read Read Read 

and Selectable Language and Selectable Language and Selectable Language and Selectable Language 

text and audio (set to change language AND still text and audio (set to change language AND still text and audio (set to change language AND still text and audio (set to change language AND still 

remain on the same page). remain on the same page). remain on the same page). remain on the same page).     

♦ The social media campaign begins with the The social media campaign begins with the The social media campaign begins with the The social media campaign begins with the  
       company blog, Twitter, and Facebook launches.        company blog, Twitter, and Facebook launches.        company blog, Twitter, and Facebook launches.        company blog, Twitter, and Facebook launches.  

2010201020102010    
    

Eleven books slated Eleven books slated Eleven books slated Eleven books slated 

for publication. for publication. for publication. for publication.     

And WHATEVER ELSE And WHATEVER ELSE And WHATEVER ELSE And WHATEVER ELSE 

WE CAN THINK UP! WE CAN THINK UP! WE CAN THINK UP! WE CAN THINK UP! 

We look forward to We look forward to We look forward to We look forward to 

many, many years many, many years many, many years many, many years 

with our fans! with our fans! with our fans! with our fans! 

Thanks for your Thanks for your Thanks for your Thanks for your     

support!support!support!support!    



TRADE SHOWSTRADE SHOWSTRADE SHOWSTRADE SHOWS    
    

Oct. 7-9 GA COMO, Columbus, GA 

Oct. 8-9 WLMA, Yakima, WA 

Oct. 15-16 MASL, Frederick, MD 

Oct. 18-20 ILF, Fort Wayne, IN 

Oct. 21-23 OELMA, Columbus, OH 

Oct. 29-31 ISLMA, Springfield, IL 

Oct. 29-31 NSTA: North/MidW,  

Minneapolis, MN 

Nov. 5-8 AASL, Charlotte, NC 

Nov. 12-14 NSTA: South,  

Fort Lauderdale, FL 

Nov. 13-14 NJASL, East Brunswick, NJ 

Nov. 19-22 CSLA, Ontario, CA 

Nov. 19-21 VEMA, Roanoke, VA 

Dec. 3-5 NSTA: West, Phoenix, AZ 

Dec. 7-9 AzLA, Glendale, AZ 

Until next time, Until next time, Until next time, Until next time,     
fellow book lovers!fellow book lovers!fellow book lovers!fellow book lovers!    

    

Thank you so much for your Thank you so much for your Thank you so much for your Thank you so much for your     

enthusiastic support!enthusiastic support!enthusiastic support!enthusiastic support!    

Please look for our next Please look for our next Please look for our next Please look for our next     

issue of issue of issue of issue of Book Beat Book Beat Book Beat Book Beat in December!in December!in December!in December!    

Visit Visit Visit Visit www.SylvanDellPublishing.comwww.SylvanDellPublishing.comwww.SylvanDellPublishing.comwww.SylvanDellPublishing.com    for more.for more.for more.for more.    

    

OCTOBEROCTOBEROCTOBEROCTOBER    
    

National Book Month 

National Collector’s Month 

4-10 World Space Week 

5-11 Get Organized Week 

8 Cephalopod Awareness Day (Octopus Day!) 

11-17 Earth Science Week 

12-18 World Rainforest Week 

19-25 Wolf Awareness Week 

21 Reptile Awareness Day 

22 National Read-Aloud Day 

28 Plush Animal Lover’s Day 

31 HALLOWEEN! 

 

 

NOVEMBERNOVEMBERNOVEMBERNOVEMBER    
    

National Family Literacy Month 

1 National Authors Day 

3 Book Lover’s Day 

7 NATIONAL BOOKSTORE DAY 

8 SYLVAN DELL’S 5TH BIRTHDAY! 

9 National Young Readers Day 

15 I Love to Write Day 

27 Turtle Adoption Day 

It’s time to Celebrate! It’s time to Celebrate! It’s time to Celebrate! It’s time to Celebrate!     

Let Sylvan Dell be the story time (or cross-curricular  

lesson) planners. For free activities for EACH of the  

following holidays, please visit:  

www.SylvanDellPublishing.com/SpecialDays.htmwww.SylvanDellPublishing.com/SpecialDays.htmwww.SylvanDellPublishing.com/SpecialDays.htmwww.SylvanDellPublishing.com/SpecialDays.htm    

Questions, Comments, or Suggestions for Book Beat?Questions, Comments, or Suggestions for Book Beat?Questions, Comments, or Suggestions for Book Beat?Questions, Comments, or Suggestions for Book Beat?    
EEEE----mail mail mail mail SaraDobie@SylvanDellPublishing.com.SaraDobie@SylvanDellPublishing.com.SaraDobie@SylvanDellPublishing.com.SaraDobie@SylvanDellPublishing.com.    

    

LAST CHANCE: DON’T FORGET!!!!!LAST CHANCE: DON’T FORGET!!!!!LAST CHANCE: DON’T FORGET!!!!!LAST CHANCE: DON’T FORGET!!!!!    
    

Tell someone about our next generation eBooks AND the free trial! Tell someone about our next generation eBooks AND the free trial! Tell someone about our next generation eBooks AND the free trial! Tell someone about our next generation eBooks AND the free trial!     
http://www.sylvandellpublishing.com/ebooktrials.php 
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